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How to crack the Catalog Ad code
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Let’s look at a classic
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Adding prices?



Design your Catalog Ads with Confect.io



Catalog Ads showing the price have a
41% higher ROAS on average
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The price makes people less likely
 to click on the Catalog Ad
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But the price also makes users 
more likely to convert on the site
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How does the price point

affect this?
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Affordable shops Mid-end shops High-end shops
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Brand Price Point

Naturally, affordable shops see a higher
ROAS by including the price.
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You could also lean into discounts
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Savings and Discounts perform 
very well in Catalog Ads

No savings Saving in design
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Savings and Discounts don’t 
really affect CTR in Catalog Ads

No savings Saving in design
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But what if you are a premium
brand? Would it then still work?



Affordable shops Mid-end shops High-end shops
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An increase in ROAS really 

depends on your products’ price-range
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Adding logo?
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Catalog Ads with the advertiser's logo
doesn’t really affect ROAS

No logo Logo in design
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Shop's logo in design



In fact, it doesn’t affect 
any performance metrics
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It increases awareness 

and exposure
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Catalog Ads with the product’s name
have a 22% higher ROAS on average

No brand Product name in design
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Product names perform especially 
well, for multi-brand stores

Brands and DTC shops Multi-brand shops
0%

5%

10%

15%

20%

25%

30%

35%

In
cr

ea
se

 in
 R

et
ur

n 
O

n 
Ad

 S
pe

nd +31%

+11%

ads via Confect.io
Store type



ads via Confect.io

+7%
This can also help you with exposure

as Vero Moda found out
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Now we have tried the product
names but what about products

brand 
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Catalog Ads with the product’s brand
have a 44% higher ROAS on average

No brand Product brand in design
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It’s very rare for shipping information 
to affect Return On Ad Spend

No shipping info Shipping info in design
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Because everyone has fast or free

shipping today



When looking at shop types we actually
see a big difference 

Brands and DTC shops Multi-brand shops
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And now some hidden gems
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Catalog Ads with product assets have a
80% higher ROAS on average

No product assets Product assets in design
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Adding trust signals?
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Catalog Ads with social proof have a 31%
higher ROAS on average
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check your own data, for free, at Confect.io

For more Catalog Ad
examples check out

confect.io


